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Little participation – Getting To Know You
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Who and Why - Twitter

•22% Twitterers are 18-26 *

•They follow friends and celebrities.

• Only 21% of this group follow 
organisations

•The fastest growing group in social 
media is the 35+
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media is the 35+

However 

•29.4% have no followers 

•19% have 10 or more followers#

•75% don’t have a bio and 68% don’t 
tell you were they live ^

•54% never tweet!

*  Participatory Marketing Network June 2009 # Purewire Study 2009 ^ Hubspot Research June 2009



Who and Why - Facebook

PAGE 6 FST Conference March 2010

•In January 2010 Facebook had more visitors than 
Google. It grew at 114% in  a year. 

•It has over 300 million users world wide

•57% female and 43% male

•Fastest growing group is 35 years of age +
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Role of Technology

Security
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Accessibility

Reliability

Speed
Integration
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Customers do not organise their lives like a bento mix –
neat compartments areas of their lives not touching


